
Panasonic’s initiatives

In light of heightened awareness of hygiene and 
health, we are stepping up our response to meet 
demand for disinfection and ventilation mainly by 
expanding, and more vigorously promoting, our 
lineup of products equipped with nanoe X technol-
ogy and increasing production capacity of Ziaino, spa-
tial sterilizing/deodorizing equipment using sodium 
hypochlorite. We are also promoting the creation of 
spaces in which public hygiene is guaranteed mainly 
by providing non-contact personal identification sys-
tems and body temperature detection systems. 
Furthermore, we intend to focus on developing solu-
tions that merge air-conditioning and indoor air quality 
functions in one, taking into account not only health 
aspects, but other factors such as comfortability.
 To accommodate changes in people’s lives and 
the more time people spend at home as a result of 
teleworking, we are promoting the creation of living 
spaces that bring better health to the mind and body 
by providing home appliances and housing equipment 
that help people live comfortably. And for spaces such 
as offices, retail facilities, and recreation spaces, we 
intend to deliver solutions for creating the functional-
ity and appeal that can only be found in “real” spaces.
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Changes in People’s Lives and Society Triggered by COVID-19

The global spread of COVID-19 infections in 2020 has brought significant and irreversible changes to people’s 
lives and society. Alongside megatrends*, Panasonic is monitoring the impacts of these changes in terms of their 
degree of certainty, social impacts, and the effects on our business. Below we discuss the changes caused by the 
spread of COVID-19 infections and the main initiatives we consider to be business opportunities.

*For more details about megatrends, please refer to P5–9 in the Annual Report 2019. 

Changes in people’s lives

People’s awareness of hygiene in order to prevent and 
stop the spread of COVID-19 infections, as well as 
awareness of preventive health, has increased. Infection 
countermeasures are required for not only the home, but 
also spaces where people gather, such as the workplace, 
public transport, and shops.
 Furthermore, the effectiveness of working remotely—
an approach hitherto recognized as necessary for improv-
ing productivity—has been acknowledged and gained 
further traction because more people refrain from, or are 
prevented from, going out in order to prevent infections 
and their further spread. This has led to more time spent 
at home or with one’s family, which in turn has driven an 
increase in the use of e-commerce and online services. 
On the other hand, due to the advancement of telework-
ing and the development of online services, facilities in 
the city are now required to provide even more value that 
only “real” spaces can offer.

Source: Compiled by Panasonic, based on Google data
Google LLC“Google COVID-19 Community Mobility Reports”.
https://www.google.com/covid19/mobility/ Accessed: 2020.12.15
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Example of solutions that merge air-conditioning and 
indoor air quality functions in one

* Centralized temperature, humidity, and air ventilation (air cleanliness) control combining humid-
ity control unit, energy recovery ventilator (ERV) system, and air conditioning. To be launched in 
April 2021 in the Chinese housing market.
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Panasonic’s initiatives

For customers dealing with management issues that 
occurred at “Gemba” (operational frontlines) of man-
ufacturing, transportation, and selling sites, such as 
disruptions to parts supply networks, we intend to pro-
vide solutions aimed at rebuilding their supply chains. 
To help ease the burden on manufacturing, transpor-
tation, and selling sites brought about mainly by higher 
volumes of distribution from e-commerce growth, we 
will look to provide visualization and optimization solu-
tions with the use of sensing, robotics, and edge-de-
vice technologies.
 Also, in the area of information and communication 
infrastructure, we intend to provide production equip-
ment, materials, and devices that are supportive of 
increases in data traffic and the accompanying evo-
lution of computing. Furthermore, we will step up our 
offering of solution services that underpin stable data 
center operations.
 We will aim to make greater strides in developing 
and supplying automotive cylindrical batteries to meet 
stronger demand for EVs as a measure to combat cli-
mate change and as a measure backed by govern-
ments worldwide in response to COVID-19.
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Changes in society

COVID-19 lockdowns and other restrictions have dis-
rupted supply chains and exposed their vulnerabilities. 
There is now a greater awareness of the challenges sur-
rounding stable product supply, such as lower factory 
operating rates or suspended operations caused by the 
situation where employees have contracted the virus.
 In addition, demand is rising for information and com-
munication infrastructure owing to higher volumes of data 
network traffic as more employees work remotely and 
make greater use of online services. The volume of goods 
being distributed in society overall is also increasing due 
to the accelerated uptake of e-commerce and food deliv-
ery services. The strains on, and labor shortages in, the 
overall supply chain, including logistics facilities, are grow-
ing increasingly severe.
 Meanwhile, the governments of China, Germany, and 
France, among others, are hammering out economic 
stimulus packages centering on subsidies for consumers 
purchasing electric vehicles (EVs) in an effort to arrest the 
slowdown and stagnation of economic activities caused 
by COVID-19. These measures are driving demand for 
EVs, whilst investment in the electrification of mobility is 
also gaining momentum.
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Examples of increased demand for data traffic and services 
around the time of COVID-19

9 ISPs* 
(Japan)

Fixed broadband
50% increase in total download traffic

AT&T (US) 22% increase in network traffic

Amazon
26% YoY increase in net sales (incl. cloud 
business sales)

Netflix

Quarterly increase of 15.77 million paid 
subscribers
(increase of 127% vs. previous year’s average 
quarterly increase)

Zoom 30 times more meeting participants per day

* Internet service providers that offer fixed broadband services surveyed by 
the Ministry of Internal Affairs and Communications

Source: Compiled by Panasonic, based on publicly available information

Examples of incentives for purchasing EVs

China
Extension of time frame on subsidy for NEV 
purchases
Targeted ban on sale of fossil fuel vehicles

Germany
Increase in subsidy for EV purchases
Extension of time frame on EV tax relief

France
Increase in subsidy for EV purchases
Increase in subsidy for EV/PHV replacement 
purchases

Source: Compiled by Panasonic, based on JETRO data




