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Initiatives for SDGs

About Panasonic

At Panasonic we are working to solve issues in society through our wide-range of corporate activities. For more details, 
please refer to “Initiatives for SDGs” on our website.

ステークホルダーとの協働・共創

あらゆる企業活動を通じてSDGs達成に貢献

1. 事業活動による価値提供2. 責任ある事業活動の推進 3. 会社と社員による社会貢献

当社のテクノロジーや知見を生かし、人々のくらしや社会、
地球環境のサスティナビリティに貢献するイノベーティブ
な商品やサービス、ソリューションを提供していきます

事業活動を支え、価値を生み出す
プロセスにおいて、企業の社会的責
任（CSR）を果たします

誰もが活き活きとくらす「共生社会」
の実現に向けて、企業市民活動で
お役立ちをします

ブランドスローガン

経営理念
（企業は社会の公器、事業活動を通じて社会に貢献する）

Collaborations and co-creation
with various stakeholders

Contributing to the achievement of the SDGs
through a wide range of corporate activities

1. Providing value through business activities2. Responsible business conduct
3. Social contributions by the 

 company and employees

Utilizing our technologies and knowledge, we will
provide innovative products, services and solutions 
that will contribute to the sustainability of people’s 
lives, society and the global environment.

We will fulfill our corporate social 
responsibility (CSR) in the process 
of creating value and supporting 
business activities.

We will provide a social impact 
through corporate citizenship 
activities toward the realization 
of an “inclusive society” where 
everyone can live an active life.

Brand Slogan

Management Philosophy
Contributing to society through business activities as a public entity

1. Providing value through business activities

The following are excerpts of the policies and initiatives discussed by the CEO of each Divisional Company introduced 
on our website.

We aim to help customers to attain a healthy mind and body by creating new value with home appliances and associ-

ated services. We bring convenience, comfort, beauty, and enjoyment to people’s lives worldwide mainly in the areas 

of housekeeping, cooking, and beauty care. Particularly in the midst of the spread of COVID-19 infections, we are con-

tributing greatly to the creation of clean spaces and improvements in public hygiene centering on our clean air tech-

nologies. Also, in the area of lifestyle infrastructure, we are helping to decarbonize economies and contribute to safer, 
more comfortable lifestyles by developing environmentally-conscious equipment that use hydrogen energy and natu-

ral refrigerants, as well as control systems and services powered by IoT and AI.

Appliances Company

We aim to provide spatial solutions that support both human well-being and environmental sustainability through the 

pursuit of human-centered comfort. More specifically, we employ software to update entire buildings in addition to 

physical renovations to lighting, ventilators, wiring devices, and so on. Together with our partner companies, we aim 

to harness the electric equipment control technology we have cultivated thus far to keep abreast with the needs of 

each building through its entire lifespan and optimize the comfort of the space around each individual according to the 

setting, time of day, and other factors.

Life Solutions Company

We leverage the insight and expertise Panasonic has cultivated through manufacturing, as well as our strength in 

edge technologies including image sensing, robotics, AI, and IoT, to create process innovations that streamline man-

ual, ad hoc tasks in the supply chain encompassing manufacturing, logistics, and retail operations. By delivering 

“Gemba Process Innovation” at the respective stages where things are made, shipped, or sold, we aim to achieve 

operational efficiency for our customers, reduce energy use and losses from waste, and increase worker productivity. 

In this way, we hope to solve societal issues and provide sustainable value.

Connected Solutions Company

https://www.panasonic.com/global/corporate/sustainability/sdgs.html
https://www.panasonic.com/global/corporate/sustainability/sdgs.html
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The automotive industry is currently undergoing revolutionary change symbolized by the acronym CASE: Connected, 
Autonomous, Shared, and Electric. We do business in a wide array of fields, including in-vehicle infotainment (IVI) sys-

tems, advanced driver assistance systems (ADAS), automotive mirrors, and automotive electrification systems, such 

as automotive batteries. We offer devices and solutions that are engineered to enhance safety and comfort during 

travel and reduce driver burden and environmental impacts. We contribute to the SDGs through the realization of safe 

and environmentally sustainable mobility in partnership with automakers.

Automotive Company

In the fields of ICT infrastructure, automotive CASE, and smart factories, we aim to help customers overcome 

challenges when addressing such megatrends as climate change and a labor force decline. By providing devices 

that embrace the development of ICT infrastructure through energy conservation, devices that contribute to bet-

ter energy-saving and safety performance of EVs, and networking devices that reduce factory labor, our goal is 

to help customers achieve the SDGs, and by extension, overcome social challenges. 

Industrial Solutions Company

We strive to positively contribute to Chinese society through our business by providing solutions that support healthy, 
comfortable living for the region’s aging population. With the aim of helping people in China live longer healthy lives 

by utilizing the know-how we accumulated in Japan, we are building a Wellness Smart Town for seniors with a local 

partner. Moreover, we have already launched sales of our fresh food cold chain solution, which reduces food losses, 
converts those losses into higher income for people in rural and fishing villages, and also improves food quality and 

safety. Through this service, we aspire to contribute to healthier and more comfortable living.

China & Northeast Asia Company

We have two core business segments: (1) supplying lithium-ion batteries to EV maker Tesla, Inc.; and (2) Hussmann 

Corporation, a refrigeration systems and display case provider. The former plays a part in popularizing EVs by supply-

ing high-capacity batteries and also tackles the issue of climate change by furthering the uptake of clean energy. The 

latter, Hussmann Corporation, aims to help customers achieve reliable cold chain operations and lower their envi-

ronmental footprint primarily by reducing energy and labor costs with IoT and promoting environmentally-conscious 

equipment. And as an incubation business, the US Company is looking to help solve social issues in the US by rolling 

out an IoT-driven information platform that will deliver safe urban road infrastructure.

US Company

2. Responsible business conduct

Messages from the head of each corporate function can be found on our website. Related content is also published in 
this Annual Report. 

3. Social contributions by the Company and employees

Alongside business activities, we also aim to contribute to the SDGs by joining hands with employees to carry out corpo-
rate citizenship activities. Details on these initiatives are available in the message from the Chief Brand Communications 
Officer on our website.

Reference: Related content in Annual Report 2020

Environment
Message from the Environmental 
Compliance Administrator

Procurement CSR Procurement

Human 
Resources

Message from the CHRO
Legal and 

Compliance
Corporate Governance Structure and 
Initiatives

Please refer to the following website for detailed examples of our initiatives on the SDGs.

https://www.panasonic.com/global/corporate/sustainability/sdgs/case-study.html

https://www.panasonic.com/global/corporate/sustainability/sdgs.html
https://www.panasonic.com/global/corporate/sustainability/sdgs/corporate-citizenship.html
https://www.panasonic.com/global/corporate/ir/pdf/annual/2020/pana2020_e_environment.pdf
https://www.panasonic.com/global/corporate/ir/pdf/annual/2020/pana2020_e_environment.pdf
https://www.panasonic.com/global/corporate/ir/pdf/annual/2020/pana2020_e_csr.pdf
https://www.panasonic.com/global/corporate/ir/pdf/annual/2020/pana2020_e_CHRO.pdf
https://www.panasonic.com/global/corporate/ir/pdf/annual/2020/pana2020_e_governance.pdf
https://www.panasonic.com/global/corporate/ir/pdf/annual/2020/pana2020_e_governance.pdf
https://www.panasonic.com/global/corporate/sustainability/sdgs/case-study.html



